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Introduction 
A key component of economic empowerment, financial literacy is essential for raising people's and 
communities' socioeconomic standing. Financial literacy is particularly important for women in rural India 
since it gives them the tools they need to manage their personal finances, make wise decisions, and 
become financially independent (Sharma, 2020). However, there are major obstacles in the way of attaining 
financial literacy in these areas (Banerjee & Desai, 2020). 
 
According to reports, 62% of women in rural India have limited access to banking services, and 80% of 
them struggle with financial literacy (Rao, 2021). Economic inequality is maintained and women's chances 
for financial stability and independence are restricted due to a lack of financial knowledge and access to 
formal financial institutions (Singh & Patel, 2019). 
 
According to reports, 62% of women in rural India have limited access to banking services, and 80% of 
them struggle with financial literacy (Rao, 2021). Economic inequality is maintained and women's chances 
for financial stability and independence are restricted due to a lack of financial knowledge and access to 
formal financial institutions (Singh & Patel, 2019). 
 
Rural women's inadequate financial literacy is caused by a number of obstacles. One of the biggest 
obstacles is education. Many women in rural areas lack access to high-quality education, which prevents 
them from learning even the most fundamental financial concepts (Jain, 2018). Furthermore, women are 
frequently restricted to domestic duties by social and cultural standards, which prevents them from 
participating in financial affairs (Kumar, 2022). Women's financial susceptibility may be increased by cultural 
norms and traditional gender roles that dissuade them from taking part in financial decision-making 
(Banerjee & Desai, 2020). 
 
These difficulties are made worse by physical obstacles. Women find it challenging to obtain financial 
resources and education in rural areas due to the frequently absent official financial institutions (Thakur, 
2019). Many rural areas lack adequate public transportation, which makes banking and other financial 
operations more challenging (Verma, 2021). 
 
To overcome these obstacles, a diversified strategy is needed. Improving financial literacy requires 
initiatives to challenge established gender conventions, expand access to financial institutions, and develop 
financial education programs specifically designed to meet the needs of rural women (Agarwal, 2020). 
These programs have the potential to greatly improve economic stability, poverty reduction, and the 
general well-being of rural communities by equipping women with financial literacy and resources (Sinha, 
2022). 
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Finally, raising the level of financial literacy among rural women is crucial for both their personal 
empowerment and the community's overall economic development (Choudhury, 2019). A key element of 
India's progress towards the goal of "Viksit Bharat" (Developed India) by 2047 will be making sure rural 
women are included and have access to financial literacy (Goel, 2023). 
 

Literature Review 
The vast and diverse body of research on financial literacy among Indian rural women reflects the 
complexity of the problem. This study summarizes current studies on the physical, social, cultural, and 
educational difficulties that rural women face while trying to become financially literate. It also looks at 
practical methods for raising these communities' level of financial literacy. 
 
Educational Barriers 
The substantial influence of educational hurdles on rural women's financial literacy has been emphasized in 
a number of research. One major issue is the lack of access to high-quality education in rural areas, which 
makes it difficult to learn fundamental financial concepts (Jain, 2018). Higher educated women are more 
likely to be financially literate than those with little to no education, according to research by Singh & Patel 
(2019). Furthermore, 2020 World Bank research highlights the necessity of inclusive educational initiatives 
that incorporate financial literacy into the curriculum for women living in rural areas. 
 
Social & Cultural Norms 
Women's financial literacy is greatly impacted by cultural norms and traditional gender roles. According to 
Banerjee & Desai (2020), social conventions frequently restrict women's participation in financial affairs and 
assign them only domestic duties. This is corroborated by Kumar's (2022) research, which emphasizes how 
rural women typically play traditional roles, which leads to their financial reliance on male family members. 
Additionally, Sharma (2020) notes that in order to create a favorable atmosphere for financial education, 
cultural attitudes regarding women's financial independence must change. 
 
Physical Barriers 
Women's access to education and financial services is further impeded by physical constraints. One major 
issue in rural areas, according to Thakur (2019), is the dearth of easily accessible official financial 
institutions. According to Verma (2021), the lack of public transportation in many rural areas makes it more 
difficult to execute banking and financial operations logistically. Establishing mobile banking units and 
financial literacy courses in distant communities has shown potential in reducing these obstacles, according 
to research by Rao (2021). 
 
Strategies for Overcoming Barriers 
Programs for financial education that are specifically designed to address these obstacles are essential. 
The creation of community-based financial literacy programs that consider the particular requirements of 
rural women is advised by Agarwal (2020). Furthermore, Sinha (2022) emphasizes the significance of using 
technology to reach a wider audience, such as online financial education platforms and mobile banking 
apps. In order to develop and carry out successful financial literacy initiatives, Goel (2023) highlights the 
necessity of cooperation between the government and non-governmental organizations (NGOs). 
 
The objective of the Study the study's objectives is to: 
1. Determine Levels of Financial Literacy: Determine how financially literate rural women are at the moment. 
2. Determine Educational Barriers: Recognize how financial literacy is impacted by restricted access to 
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high-quality education. 
3. Investigate Social and Cultural Influences: Look at how societal conventions and traditional gender roles 
affect women's financial literacy. 
4. Examine Physical Barriers: Examine issues pertaining to infrastructure and financial institution 
accessibility. 
5. Create Improvement Strategies: Make suggestions for practical ways to improve financial literacy, like 
specialized educational initiatives. 
6. Examine Technology and Policy: Determine how policy and technological initiatives can help rural women 
become more financially literate. 
 
By tackling these goals, the research aims to comprehend the obstacles to financial literacy and offer 
practical suggestions for empowering Indian rural women. Research Methodology. 
 
In order to investigate the obstacles to financial literacy among women in rural India, this study uses a 
descriptive research design. To find and examine the variables influencing financial literacy levels, the 
study mostly uses secondary data sources, such as government papers, policy documents, peer-reviewed 
journals, financial literacy surveys, and case studies. 
 

Data Collection 
The secondary data used in this study came from the following sources: 
Academic Research Papers & Journals: Studies on gender inequality, financial literacy, rural development, 
and women's economic empowerment. 
Financial Surveys & Government Reports: publications with statistics on financial inclusion and literacy from 
the Ministry of Finance, RBI, SEBI, and National Centre for Financial Education (NCFE). 
NGO & Institutional Reports: Information from groups involved in financial literacy initiatives in rural areas, 
including Self-Help Groups (SHGs), NABARD, and Pradhan Mantri Jan Dhan Yojana (PMJDY). 
Financial Institutions & Digital Platforms: Banks, microfinance organizations, and fintech platforms have all 
released reports evaluating the obstacles to financial literacy. 
 
 

Outcomes 
The impact of socioeconomic constraints, gender inequality, linguistic diversity, and financial exclusion is 
highlighted in this study, which looks at the obstacles to financial literacy among women in rural India. The 
results highlight that financial literacy is a complex issue impacted by social conventions, cultural views, and 
physical access to financial resources rather than only being an educational challenge. To overcome these 
obstacles, women's financial decision- making skills must be improved through focused interventions, 
inclusive educational initiatives, and legislative changes. 
 
1. The Effects of Educational Barriers on Financial Literacy 
India's rural women's financial literacy is greatly impacted by their limited access to formal education. 
According to studies (Srivastava, 2023), many women are not aware with even the most fundamental 
financial concepts, such credit, interest rates, and savings, because of poor literacy rates and a dearth of 
organized financial education programs. Many rural women may never acquire an education or leave 
school early, which makes it difficult for them to use banking services, comprehend financial 
documentation, or properly manage their own affairs. Furthermore, intergenerational financial illiteracy 
results from the lack of financial literacy curriculum in elementary and secondary education, leaving women 



Kumari et al. (2025)   SSIJMAR, Vol. 13, No. 4 

255 
 

financially reliant on male family members. One important way to close this gap could be to include financial 
education in adult and school learning initiatives. 
 
2. Cultural and Social Norms as Obstacles to Financial Knowledge 
Rural women's financial practices are significantly influenced by social and cultural norms. In many Indian 
households, women are expected to handle family expenses but are not included in long-term financial 
decisions, according to research (Singh & Kumar, 2017). Women are discouraged from actively learning 
about digital banking, insurance, and investing due to the conventional perception that financial affairs are 
the domain of men. Furthermore, open financial discussions are prohibited by cultural taboos around 
money, which further limits women's access to financial information. 
Women who want to become financially independent in many rural communities may encounter opposition 
from family members or neighbors, which restricts their ability to join self-help groups (SHGs), banking 
initiatives, or start their own businesses. Community-based initiatives that include both men and women in 
financial literacy programs and promote a cultural change toward financial inclusion are necessary to 
overcome these societal hurdles. 
 
3. Physical Barriers: Restricted Technology and Financial Services Access 
Rural women's financial engagement is further limited by inadequate access to digital services, banking 
infrastructure, and transportation. According to studies (Ho & Lee, 2023), many rural women have limited 
mobility, which makes it challenging for them to use ATMs, go to banks, or participate in financial literacy 
initiatives. Women are forced to rely on local moneylenders, who frequently charge exorbitant interest rates, 
because many areas lack adequate banking services. 
Another significant barrier is the digital gap, which occurs when women are unable to use digital payments, 
financial planning apps, and mobile banking due to low smartphone adoption, poor internet access, and a 
lack of knowledge about digital financial tools. These physical barriers can be lessened by increasing 
financial access through mobile banking services, women-friendly banking kiosks, and financial literacy 
apps available in local languages. 
 
4. Techniques for Breaking Through Barriers to Financial Literacy 
a. Integrating Financial Education into Schools and Community Programs: Schools should include 
basic financial concepts in their curriculum, while adult education programs should offer workshops on 
banking, budgeting, and investment planning. 
b. Women-Centric Financial Training Programs: Government and NGOs should develop women-friendly 
financial literacy initiatives, such as SHG-based training, microfinance awareness programs, and digital 
financial literacy workshops. 
c. Enhancing Digital Financial Inclusion: Promoting mobile banking awareness, providing access to 
affordable smartphones, and training women to use digital financial tools can bridge the technology gap. 
d. Using Awareness Campaigns to Address Social Norms: Male family members should be involved in 
community-driven projects that aim to alter conventional wisdom and promote women's financial 
involvement. Others can be inspired by the achievements and role models of rural women who are 
financially independent. 
e. Enhancing Banking Service Accessibility: Physical obstacles to financial inclusion can be lessened by 
establishing mobile banking vans, rural banking locations, and women-friendly financial services. 
Implementing multi-level initiatives that include legislative interventions, education, and technological 
advancements is necessary to increase financial literacy among rural women. 

Conclusion 
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The findings indicate that financial illiteracy among rural women in India is influenced by multiple barriers, 
including educational limitations, cultural norms, and restricted access to financial services. While financial 
inclusion policies have made progress in increasing women's bank account ownership, there is still a 
significant gap in financial knowledge and practical application. Addressing these barriers requires a 
comprehensive approach involving financial education, policy support, technology-driven solutions, and 
social empowerment programs. 
Strengthening rural women's financial literacy will not only improve their economic independence but also 
contribute to household stability, community development, and national financial inclusion goals. 
 

Recommendation 
Several strategic recommendations are put out in light of the study's findings to help women in rural India 
overcome the obstacles to financial literacy. In order to empower women and improve their capacity for 
financial decision-making, these ideas center on legislative initiatives, digital inclusion, accessibility, and 
education. 
 
1. Including Financial Literacy in the Curriculum 
Establish a solid foundation in banking, credit management, budgeting, and saving by including financial 
education into school curricula from a young age. 
Create adult financial literacy programs utilizing community centers, self-help groups (SHGs), and NGO-led 
projects to reach women who did not complete their formal schooling. 
To ensure that they can successfully teach financial concepts to kids and adult learners, teachers should 
receive financial education training. 
 
2. Improving Inclusion in Digital Finance 
Encourage mobile-based financial education initiatives that use interactive voice response (IVR), 
WhatsApp, and SMS to reach women in rural regions. 
Expand rural women's access to affordable cellphones and internet services so they may use online 
investment platforms, UPI payments, and digital banking. 
Organize workshops on digital literacy to instruct women in the safe use of government financial programs, 
e-wallets, and banking apps. 
 
3. Overcoming Sociocultural Obstacles 
Start community awareness initiatives to refute the conventional assumption that men should make financial 
decisions. 
Involve male family members (fathers, spouses) in financial literacy initiatives to encourage them to assist 
women in becoming financially independent. 
Encourage community change by showcasing the achievements and successful rural women who serve as 
role models. 
 
4. Increasing Access to Financial Services in Rural Communities 
Increase the number of mobile banking units and rural banking locations to increase women's access to 
financial services. 
To guarantee that all women, regardless of literacy levels, can comprehend financial ideas, create 
simplified, multilingual financial literacy resources in regional languages. 
Encourage the use of self-help group (SHG) lending and microfinance models, which have been effective in 
giving rural women economic empowerment. 
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5. Making Government and Nonprofit Interventions Stronger 
By raising awareness and streamlining the application procedures, government programs like PMJDY, 
Mudra Loans, and Sukanya Samriddhi Yojana can be implemented more widely. 
Improve cooperation between NGOs, financial institutions, and the government to provide financial 
education programs that are specifically suited to the requirements of rural women. 
Programs for financial literacy should be routinely observed and assessed in order to gauge their impact 
and enhance their efficacy. 
 
6. Promoting Income Generation and Entrepreneurship 
Women entrepreneurs in rural areas should receive financial management training to assist them 
comprehend pricing, profit margins, and business growth tactics. 
Expand women's access to microcredit and small business loans so they can begin and maintain revenue-
generating ventures. 
To increase rural women's financial independence, the government should provide incentives to companies 
that hire and educate them in financial literacy. 
The degree of financial literacy among Indian rural women can be considerably raised by putting these 
strategic ideas into practice. Overcoming the current obstacles requires a multi-stakeholder strategy 
involving the government, financial institutions, non-governmental organizations, and local communities. 
Improving women's access to banking services and financial education will increase their economic power, 
strengthen household finances, and advance national financial inclusion objectives. 
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